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PRODUCT IN MARKETING MIX

This is an introduction to the first P in marketing mix.

Four P are product, price, place, promotion.

Product is here as a good mainly.
Lesson 1

Classification of products


Basic classification is; goods and services



A good is visible and tangible



A service is intangible



More products; for example town, concert, person



Examples from the students and conversation

A product is an integrated whole of goods, services and images.



Products; consumer products and industrial products



Products; durable products and nondurable products

Lessons 2,3

Name and brand



The importance in marketing



To create a brand



The registration of a trademark



Conversation about brand and examples



Exercises

Lessons 4,5                    Product development; research and development

Marketing department and production department work together.



This is very important nowadays for competition.

Marketing department has knowledge of needs, demand, competition.

Production department has knowledge of production possibilities, production costs and investment costs.



The process from an idea to a real product;



Idea generation



Idea screening



Profitability analysis



Development of ideas



Prototypes



Test marketing

Production

  

Launching.



Examples from magazines and from internet



In Nokia there are working designers from over 20

different countries for the best model in every country.

Lessons 6,7

Position


What  kind of products could have success?



Competition, SWOT analysis



 Possibilities of the company, production and marketing



Stages in the adoption process of new products;



 awareness, knowledge, preference, purchasing



Categories of new product adopters;



pioneers, early adopters, early majority, late majority,



latecomers



Sales numbers



Conversation

Lesson 8

The totality of a product



Product



A core product is which a customer buys.



Packing

A packing belongs to tangible product and it gives a product its identity.

Retail packing must be practical, durable, representative and it must be possible to get info from the product. Also it must be environmentally friendly.

Transport packing protects the product during transport and storage.

There are certain marks in packing for transport.



Service



This gives a product the added value.

Examples and conversation about needs of different customers

Do you remember some very good packing?
Lesson 9

Quality and price



Quality and price belong together.



Technical and customer quality



Examples
Lesson 10

Assortment and range decisions



Demand and competition



Profitable marketing



Assortment is the number of product lines.

Product range is the number of products in a certain product line.



Visiting shops and supermarkets

Lesson 11

Product family


Benefits in marketing

Can you mention some products belonging to a certain product  family?

Lesson 12,13
Product life-cycle

Introduction

advertising, sales promotion                               Growth

availability, selling 



Maturity

advertising, development perhaps



Saturation

discounts



Decline

take away



What does it mean to marketing and marketing mix?



The life cycle of a product can be very quick or slow.



Examples

Lesson 14

Test and exercises to the teacher
During next lessons the students shall study and learn service as a product and the service system.

Some parts of this course could be carried out when the Hungarian students visit in autumn 2005 Raahe for three weeks.

VOCABULARY


Sanasto

Classification


Luokittelu

Good



Tavara

Service



Palvelutuote, asiakaspalvelu

Product



Tuote (tuotekokonaisuus)

Visible



Näkyvä

Tangible



Kosketeltava

Consumer product


Kulutushyödyke

Industrial product


Tuotantohyödyke

Durable



Kesto-

Nondurable



Kerta-

Name



Nimi

Trademark



Tavaramerkki

Brand



Brandi

Product development


Tuotekehitys

Idea generation


Ideointi

Idea screening


Ideoiden seulonta

Profitability analysis


Taloudellisuusanalyysi

Development of ideas


Idean kehittely

Prototype



Prototyyppi

Production



Tuotanto

Test marketing


Koemarkkinointi

Launching



Lanseeraus

Position



Positiointi/asemointi

Adoption process


Omaksumisprosessi

Totality of a product


Tuotekokonaisuus, kerroksellisuus

Quality



Laatu

Price



Hinta

Assortment



Lajitelma

Product range


Valikoima

Product family


Tuoteperhe

Product life-cycle


Tuotteen elinkaari

Introduction



Esittelyvaihe

Growth



Kasvuvaihe

Maturity



Kypsyysvaihe

Saturation



Kyllästyminen

Decline



Poistaminen

Awareness



Tietämättömyys

Knowledge



Tieto

Preference



Pitää parempana

Purchasing



Osto

Pioneers



Pioneerit

Early adopters


Aikaiset omaksujat

Early majority


Aikainen enemmistö

Late majority


Myöhäinen enemmistö

Latecomers



Vitkastelijat
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There are above two models to present the life of a product. In a company they must know the life cycles of every products when planning marketing and marketing mix.

It is more and more important that marketing department and technical department work together.
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