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INTRODUCTORY REMARKS AND GUIDELINES
Presenting a company is a necessaryand inevitable professional skill in the business world. 

The course Company Presentation integrates three elements of professional knowledge in business training: general knowledge of companies, enterprises and entrepreneurship; written and spoken use of a foreign language; use of application programmes.

The course starts with orientation where the students write and tell about their experiences of working life and companies. 

The course continues with standard  course book texts presenting companies. After the introductory phase the students start working in pairs. Each pair chooses a Finnish company for a presentation according to their own interests. The material for the presentations originates mainly from the companies' homesites. 

At the end of the course each pair makes presentations of 10 - 15 minutes. The written manuscripts for the presentations are sent to the teacher and to the whole class in advance. 

After the presentation time is reserved for comments and questions. 

The assessment of the students achievements is based on the assignments, the presentation and the written exam.

The whole length of the course is 1 credit unit, of which 24 hours are class room teaching and 16 hours independent work. 

The course is divided into three phases: introduction/orientation; working on the written, spoken and graphic presentation; actual presentation of a company. 

A number of companies are presented, which provides a good and varied view of businesses of different branches in Finland.

An example of a company presentation

A presentation of Marimekko company below illustrates an actual outcome of the course. The presentation has been produced by students in the first form of two years' degree programme for students with the Finnish national matriculatrion examination.

The example starts with the written manuscript and continues with a graphic presentation made by PowerPoint -programme. 
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Teaching module – Overview: Company presentations
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	Orientation: Students’ own experiences of companies

Company visits

Learning the basic vocabulary related to business operations

Planning and producing a company presentation on an existing company

Giving the presentations

Exam and self evaluation
	Filling in a questionnaire on job training or summer job

Writing an essay based on the questionnaire and adding more details.

Finding different language functions when receiving visitors from abroad

Studying English texts on companies and their operations: the form of company, history, organisation, business concept, size,  domestic and foreign trade, products/services provided, future plans 

Choosing the company to be presented, deciding on the timetable, looking for information, compiling the actual work

Each pair gives a 10-15 -minute presentation. Afterwards there will be questions and comments on the presentation

Exam with written and listening tasks;

Students give a self evaluation and give their suggestions for further development of the course


	A hand-out with questions

Word, 

electronic dictionary

Mind maps written on a transparency, overhead projector

Written texts and tasks, listening comprehension, 

oral tasks

The Internet, annual reports, company brochures, newspapers, interviews

Oral presentation.

Power Point slides,

samples of products

Exam paper;

a hand-out for evaluation
	Individual work

Individual work;

teacher feedback

Compiling mind maps in groups, presenting the results, discussion

Reading, making notes, listening and speaking,

tutoring, discussion

Pair work, teacher tutoring

Oral presentation.

Power Point slides,

Individual task
	Basic vocabulary related to work

Expressing ideas in writing

Realising the need for language skills at work

Telling about a company using relevant vocabulary

Searching, selecting 

and organising information; describing numerical information; illustrating a presentation

Presentations skills, fluency in using relevant vocabulary

Evaluating skills,

stating opinions and feedback


Business operations: Company presentation

1. Introduction and orientation

By the time we start this course, the students have had their first period of on-the-job-learning so they have some experience of at least one company. At this point they learn how to tell about their work experience. 

1.1 This is done first of all by using a hand-out with questions in English (see the  questionnaire attached).

The questions will provide the students with some basic words needed in job descriptions and as they start answering them, they will come up with the need to find out more words whcih they will look up in the dictionary. The teacher also writes down some vocabulary that the students might need in their answers.

1.2  After answering the questions the students will write an essay on the company wher

they worked. They may use the same ideas that were dealt with in the questionnaire and they can also add more details and information depending on that particular job. This task allows each student to practise and improve their own individual language skills.

2. Welcome to our company: Company visits

Companies are getting more and more international and many businesses have various foreign contacts including communication in writing and over the phone. In addition, there are various instances of face-to face meetings, like trade fairs and company visits,  which even more increase the need of being able to represent one’s business in English (and in other foreign languages).

Students discuss the different areas where language skills are needed in a company and when telling visitors about one’s work place and business. Here a mind map provides a useful tool and also allows a quick way of building up a basic vocabulary related to business operations. The mind map might start eg like this:







3. Learning the basic vocabulary
Students  read and study a number of English texts  on companies and their operations. The aim is to provide the students with the basic vocabulary which they will need in talking about and describing company operations eg. the form of company, its history, organisation, business concept, size, customers, marketing, production, products and services, economy, domestic and foreign trade, future plans etc.

In addition to reading and translating the students will do written, spoken and listening tasks.

4. Making a company presentation

After learning the basic vocabulary the students will start planning a company presentation. They will do this in pairs or in groups of three persons. At this point the teacher and the students agree on the schedule: how much time they have for producing the work and when and how the presentation is to be given.  It is essential to draw the students’ attention to the basics of an oral presentation, especially to one that is given in a foreign language. 

The students will then choose the company and start looking for information on it. Very often they want to present the company where they did their on-the job-learning.

5. Giving the presentations

Each pair produces a Power Point slide show which provides the audience with some pictures and the main facts and figures on the company. In addition to the slides the students have their presentation in writing one copy of which is given to the teacher in advance.

After each presentation the listeners are given some time to make their comments and ask further questions. The students will also writen down their comments on each presentation (see the attached sample form).  After seeing and hearing all of them the students will then choose the ones they think were the best and most interesting.

6. Evaluation

At the end of the course the students will do self evaluation using the same form on which they evaluated the presentations of their fellow-students. There is also a written exam which, together with the other work produced is the basis for the evaluation of the whole course.

BUSINESS OPERATIONS IN ENGLISH: ORIENTATION

ON-THE-JOB-LEARNING

Name __________________________________________________________ class ____________

Name and location of the company ____________________________________________________

In which department did you work there? _______________________________________________

Name of your supervisor ____________________________________________________________

The period of your practice __________________________________________________________

Describe your working hours (How many hours per day? Were they fixed or flexible? Any shift work?)

________________________________________________________________________________

How many breaks did you have a day and how long were they? Where did you have your lunch?

________________________________________________________________________________

What is the company’s line of business? (What services and/or products does it provide?)

________________________________________________________________________________

________________________________________________________________________________

What is the type of business? How would you describe its size (for example number of employees)?

________________________________________________________________________________

What were your main duties during your work period? _____________________________________

________________________________________________________________________________

________________________________________________________________________________

What duties did you like most? Why? __________________________________________________

________________________________________________________________________________

What did you learn at work? _________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

Could you think of working in that company in the future, too? Why?

________________________________________________________________________________

BUSINESS OPERATIONS IN ENGLISH: evaluation     Name: ___________________

1. Evaluate the usefulness of this course. How would you develop it?

2. Evaluate your own working and results: eg.attending classes, activeness, oral and written tasks, exam, presentation.
3. Give a brief evaluation of the presentation of the following companies. Choose three of them that you think were the most interesting. Pay attention to the following details: the structure, content, clarity, the quality of the slides, presenting

skills (fluency, audibility, pronunciation, eye contact, speed). Evaluate also your own presentation.
· Finnmatkat____________________________________________________________________________________________________________________________________________

___________________________________________________________________________

· Iittala_________________________________________________________________________________________________________________________________________________

___________________________________________________________________________

· Ikea _______________________________________________________________________
___________________________________________________________________________

___________________________________________________________________________

· Ilta-Sanomat ________________________________________________________________ ___________________________________________________________________________

___________________________________________________________________________

· Marimekko___________________________________________________________________________________________________________________________________________

___________________________________________________________________________

· R-kioski ___________________________________________________________________

___________________________________________________________________________

___________________________________________________________________________

· Stockmann _________________________________________________________________

      ___________________________________________________________________________

​​​​​​​​​​___________________________________________________________________________

A SAMPLE PRESENTATION OF A FINNISH COMPANY

Students:

Kauppinen, Merja

Lassila, Raisa

 


   Marimekko

Marimekko Corporation is a Finnish company that everybody knows. If you don’t have their products I’m sure that you have heares the name somewhere. It usually brings to your mind striped sweaters and flowered Unikko textiles which are very colourful. And now we are going to tell you what is behind all that.

Marimekko is a Finnish textiles and clothing company that was founded in 1951 by Armi and Viljo Ratia. So, Marimekko is 53 years old. Marimekko´s logo got its form in 1954. The business concept emerged from a strong desire to create something new, unique, long-lasting and beautiful for post-war Finland. They have an original Marimekko brand and Marimekko concept, which is derived from the brand and represents the company´s lifestyle thinking. The brand is registered in 58 countries. So their operation is quite large. Underpinning Marimekko´s success is its belief in the original business idea and the ability to meet changes.

Marimekko has three factories here in Finland: a textile printing factory in Helsinki, a clothing factory in Kitee and a bag factory in Sulkava. Their products are manufactured under licence in Finland, the United States and Japan. It has 25 retail stores in Finland and one store in Sweden. The number of domestic retailers is around 80, foreign retailers somewhat over 700.

Marimekko´s turnover in 2002 was EUR 49,3 million and it has more than doubled from year 1998 when it was EUR 23.4 million. They are exporting and international operations account for 27,1 per cent. Some think that the prices are quite high but I’m willing to pay it if I know that I get products that are long-lasting and has high-quality.

Marimekko textiles aren’t just some clothing. Nowadays especially young people like to decorate their rooms and houses with Marimekko’s interior collection. The big Unikko may bring to your mind 60’s and 70’s. Your mom may say that I had  the same kind of curtains when I was young. That’s because Marimekko´s products come fashionable again.

Now we are going to tell you about Marimekko´s three product lines that are clothing, interior decoration and bags. 

Clothes

The collection comprise woven fabric garments, knitwear and jerseys which  are made from pure natural materials. The materials are cotton, wool and linen. Marimekko has clothes for women, man and children. Marimekko´s ready-to-wear collections offer high-quality, functional clothing for all occasions, including business, leisure and evening wear.

The most known shirts are the striped ones. 

The main collections for spring 2004 have been designed by 6 designer.  Ritva Falla has designed business outfits which includes blazers, skirts and trousers. Jaana Parkkila´s summery collection has different kinds of striped designs. Mika Piirainen has designed clothes for this summer. Jukka Rintala´s spring collection has an elegant look with different grey hues. Marja Suna has designed spring and summer collection. Matti Seppänen designs casual business wear to men.
Interior Decoration

In addition to the fabrics, the collections include a wide range on ready-made  products, such as table-setting textiles, kitchen accessories, bed linen, terry towels and bathrobes. Cotton and linen fabrics are printed at the company´s own textile printing factory from the basis of Marimekko´s interior collections.

The range of ready-made products has been supplemented with new home accessories and small, practical items. The collection offers a wide range of fabric qualities for various applications. The bed linen co-ordinates with the bathroom textiles and luxury soaps in the collection. Kitchen accessories and table-setting products are available to suit a variety of tastes. Nowadays you can get even a coffee cup that is decorated with an Unikko-flower.

Bathrobes and terry towels are known for they high-quality and soft surface. They are long–lasting and comfortable. There are many kinds of bathroom carpets and textiles there that makes an unique bathroom. You may even choose your favourite colour for soft slippers.

Bags

The bag line offers a large choice of bag models for a variety of users. There are models for tote bags, briefcases, rucksacks, shoulder bags, mobile phone cases, purses and cosmetics bags. Most of the bags are manufactured here in Finland.  They are mainly made of cotton canvas, nylon and letter. The most popular classics in the collection have been in production for as long as thirty years.

Business Gifts

The products are internationally well-known and esteemed branded goods. That is why they are excellently suited for business gifts. Marimekko supplies customised gift items and other product packages when needed. And nearly all of the products can be ordered with the customer’s own logotype or some other special pattern printed or sewn on it. On request, the products are delivered individually packed in elegant gift boxes.

POWER POINT SLIDES OF THE COMPANY PRESENTATION
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3. Learning the basic vocabulary





Students  read and study a number of English texts  on companies and their operations. The aim is to provide the students with the basic vocabulary which they will need in talking about and describing company operations eg. the form of company, its history, organisation, business concept, size, customers, marketing, production, products and services, economy, domestic and foreign trade, future plans etc.





In addition to reading and translating the students will do written, spoken and listening tasks.





4. Making a company presentation





After learning the basic vocabulary the students will start planning a company presentation. They will do this in pairs or in groups of three persons. At this point the teacher and the students agree on the schedule: how much time they have for producing the work and when and how the presentation is to be given.  It is essential to draw the students’ attention to the basics of an oral presentation, especially to one that is given in a foreign language. 





The students will then choose the company and start looking for information on it. Very often they want to present the company where they did their on-the job-learning.





5. Giving the presentations





Each pair produces a Power Point slide show which provides the audience with some pictures and the main facts and figures on the company. In addition to the slides the students have their presentation in writing one copy of which is given to the teacher in advance.





After each presentation the listeners are given some time to make their comments and ask further questions. The students will also writen down their comments on each presentation (see the attached sample form).  After seeing and hearing all of them the students will then choose the ones they think were the best and most interesting.





6. Evaluation





At the end of the course the students will do self evaluation using the same form on which they


evaluated the presentations of their fellow-students. There is also a written exam which, together with the other work produced is the basis for the evaluation of the whole course.
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Bags

		The bag line offers a large choice of bag models

		Most bags are manufactured in Finland

		The main materials are cotton canvas, nylon and letter

		Some models have been in production for 30 years
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Business gifts

		Internationally well-known 

		Marimekko supplys customised gift items

		Products can be ordered with the customer´s own logotype
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Interior decoration

		The collections include a wide range on ready-made products:

		Kitchen accessories, bed-linen and bathrobes

		The collection offers a wide range of fabric qualities for various applications
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Clothes

		Clothes are made from pure natural materials:



     Cotton, wool and linen



Clothing for all occasions



6 designers have designed the main collection for spring 2004
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About Marimekko…

Marimekko was founded in 1951 by Armi ja Viljo Ratia

		The brand is registered in 58 countries

		Marimekko has three factories in Finland

		25 retail stores in Finland
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…About Marimekko

		Turnover in 2002 EUR 49,3 million

		27,1 per cent goes to exporting and international operations
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