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The Students Are Able to Plan and to Carry Out in Practise a Little Advertising Campaign
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The Students Are Able to Work in Companies and Carry Out Marketing 
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	Promotion    especially in advertising
	
	
	
	

	Teaching Time
	Contents
	Activities
	Media
	Teaching method
	Skills

	15 minutes
	What does marketing communication mean?
	students discuss in small groups
	transparency
	work in small groups
	team work

	30 minutes
	Explanation by the teacher, what  marketing communication is especially in advertising
	teacher explains and all discuss together then
	transparency
	teacher explains and then discuss
	learning advertising communication

	15 minutes
	communication model
	read and write model
	transparency printed
	showing a transparency
	understanding model

	30 minutes
	details of the model
	listen and write details
	transparency  
	explanation
	understanding model

	45 minutes
	message
	imagination, exercises
	transparency papers from groups
	explanation, discussion, team work
	write messages

	45 minutes
	target group
	examples, exercises
	transparency papers from different groups
	explanation, discussion, team work
	understanding importance of target groups

	6 x 45 min
	media, newspaper, magazine, TV, movies, radio, outdoor and transport, advertising in stores and internet
	students discuss in small groups and teacher explains, exercises
	papers from different groups, each group has own examples
	work in small groups in the library or even outside of the school
	team work

	15 minutes
	time
	discussion and write
	transparency
	classroom
	importance of time

	30 minutes
	budget
	discussion and write, exercise
	transparency, examples
	classroom
	budget

	3x45 min
	advertising office
	discussion and write
	presentation
	class visiting advertising office
	what is advertising office

	2x45 min
	practise
	planning of campaign
	papers from different groups
	classroom, library, computer
	team work, planning

	6x 45 min
	presentation of the plans
	presentation
	papers, products by computer
	computer classroom
	team work presentation

	90 minutes
	test
	
	
	
	promotion in advertising


EXPLANATION TO THE PLAN CONCERNING PROMOTION ESPECIALLY IN ADVERTISING

Advertising is a good module in bilingual teaching for our own students and also, if we have here students from other colleges of this project. Advertising is an interesting module and useful to all students from different colleges. The subject is not too difficult and advertising stimulates discussion and also it is possible to compare advertising in different countries. The style, messages, photos and media are different but also same in different countries.

In this module it is easy to use different teaching methods and so the module becomes interesting, but also the students really learn all important things concerning advertising. In our college it is possible first to use the book Customer Relationship Marketing written by Jukka Lahtinen and

Antti Isoviita. They are both experts in teaching marketing and international trade. That book is not too difficult.

I have planned this module for 24 lessons. That time we have here for one module. When you look at the plan, you see, that first the teacher explains, what marketing communication is, especially in advertising . It is the introduction ( LESSON 1 ). A little discussion also in teams.
Different opinions.

Then in the next lesson the teacher explains the communication model. It is theory, but it helps the students to understand the wholeness. And also it helps to understand the marketing process.

( LESSON 2 ).

Then the message. Now it is possible, that the students use their imagination. A lot of discussion.

This could be very useful and interesting also in international team. The teacher only first brings out the importance of a good message. ( LESSON 3). Examples from the students.
The target group and the message belong together, so another lesson about target groups. Now it is already possible to use newspapers, magazines, TV, radio, outdoor and transport, advertising in stores and then also the internet. Each group looks at that media, they have chosen. The introduction to the world of media. ( LESSON 4 ).

Then it is time to begin to study media issues in teams. Each team has a media they have chosen. They first search for knowledge concerning their media, the basic things from the book and then more knowledge in our library. We have here in our library also magazines in English and in the library of the town which is quite near to the college there are also German magazines.

It is also possible to look at different international TV canals in our college. We also have the equipment to do TV advertising here in our college. Then the students can use the internet. They can make products by using different computer programmes. So they have good possibilities to study media issues and do team work  This is studying of this day. The role of the teacher is to be a guide. ( LESSONS 5, 6, 7, 8, 9, 10 ).

Then from team work back to the teacher´s lesson. The right time and the money available are also important things in an advertising campaign. (LESSON 11 ).

Visiting an advertising office. ( LESSONS 12, 13, 14 )

Then the three next lessons are for planning an advertising campaign. Now the students bring together what they have studied earlier and plan a campaign. ( LESSONS15, 16 ).

The presentations of the works. It is good to reserve time enough for this. A lot of discussion and the teacher appraises the knowledge and the abilities. ( LESSONS 17, 18, 19, 20, 21, 22 ).

The final test of the theory. ( LESSONS 23, 24 ). 

A part of this program is possible to carry out when our students go Jena .

And then this module shall be finished and it shall be in the internet. That was a plan.

A group of students from our college visited Jena in November 2004. They had the special product parcel to present in Jena. We had during the whole course as an example company a new hotel in Oulu and we followed how it does the opening campaign. We visited that hotel and an advertising agency too.
In the next sections I explain a little more the module.

MORE CONCERNING LESSONS

Lesson 1

Advertising means a series of messages to certain receivers with the hope that the receivers see/hear this advertising and become interested in this message. This message should convince the receivers that this product or this idea is useful just to them.

Lesson 2


The objective of the campaign ( objective )

The basis for the campaign ( product, users)

The targets of the campaign ( target group)

The variables of the campaign ( message, media, timing, budget )

Realization

Results

The advertising campaign is a part in the whole marketing plan. When planning marketing you must think, how different marketing activities help to get the important sales numbers.

There is a certain aim in sales in the company. Advertising, Sales Promotion and Public Relations help to get that aim.

Lesson 3

The message can improve the company image or make a product better known or increase sales. So the message can have different tasks. The character of the message is to give info or it can be suggestive.

Lesson 4

It is very important to decide, what is a right target group for this campaign.

Many media companies help with their acquired knowledge of how different people see or read different media. It is possible to be in contact to these companies by using computer links.

Lessons 5, 6, 7, 8, 9 and 10
Those lessons have been already explained above. 

Lesson 11

An advertising campaign costs money and the company has a certain budget for this campaign. Now you must look at, what you can do with this money which is  a part from the marketing budget of the company. With this money reserved to the campaign you must pay a fee to an advertising company, then the costs of making the advertisements, media costs and perhaps research of the results.

Lessons 12, 13 and 14

The students think of questions for visiting an advertising agency or a media house.

Those questions concern the organisation of the company, work of different people in the company and how they plan a campaign. Examples too.

Lessons 15 and 16

Those lessons are team work planning a campaign.

Lessons 17, 18, 19, 20, 21 and 22

Presentations of the works, discussion and the teacher appraises the knowledge and the abilities.

Lessons 23 and 24  Test.

HOW TO USE TWO PRODUCTS TOGETHER WHEN THE STUDENTS COME FROM ANOTHER COUNTRY TO RAAHE 

The main points from lessons one to two our students can send to a partner school before the students come to Raahe.

Lessons from three to ten the groups study together and they use their own examples.

The visiting group knows already before coming to Finland the programme, so they have their own examples. This programme takes two days, much conversation and opinions.

Lesson eleven, the teacher presents the summary from the things done by this time.

Lessons from twelve to fourteen mean the visit to Oulu, because it is a bigger city.

Lessons from fifteen to sixteen mean a summary from Oulu visit. What kind of things they learned in Oulu.

Lessons from seventeen to twenty two are the presentations to other students of our college during the third week.

Lessons from twenty three to twenty four are making the report.
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Students´ opinions about bilingual lessons

It has been positive that subject lessons which have been taught normally in Finnish have been taught in English. It is a good way to learn subject and language at the same time.

The lessons have been understund.

The subject itself has more important  meaning than that the grammar is quite right.

It was useful to compare with the Finnish text that text we have written during the lessons in English. 

At university in Finland most of books are written in English, so this was useful preparing for that too.
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