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Bilingualer Fachunterricht an berufsbildenden Schulen
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Berufsfeld:
Wirtschaft und Verwaltung

    Beruf:


verschiedene Berufe

Location of Firms
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IRELAND HAS MUCH TO OFFER

What Ireland offers the overseas investor — 10 reasons to choose an Irish base

Ireland, already host to more than one
thousand overseas companies, offers
unique competitive advantages for
manufacturing and international

financial and service industries. A stable,
pro-business attitude at Government level
has created a favourable operating

environment for industry.

Students at Trinity College Dublin.

The ready availability of well educated
young graduates Is a mafor factor in
the deciston of many companies to

set up in Ireland.

Further direct investment in Ireland by
overseas companies is more than
welcome on a greenfield, joint venture
or technology transfer basis.

10 good reasons to invest

B A young, English-speaking,
well educated workforce

M A 10% corporate tax rate to the year
2010 and freedom to repatriate profits

N A state-of-the-art digital
telecommunications system

B Generous capital, employment, _.
R&D and training grants

® A stable currency and low
inflation rate

B Duty free access to the E.C.
market of 340m. consumers

W Return on investment (29.9%) more
than three times the EC (9.4%) and
world (8.6%) averages

B Most major European cities are withis:
less than two hours flying time

B A vigorous sub-contracting and
component supply industry

B A unique quality of life with superb
sporting and leisure facilities




ACTION PROGRAMME OF THE EUROPEAN UNION
LEONARDO DA VINCI – PROJECT
PROJECT NO.: 2002 LA 112 628 BILVOC

LANGUAGE COMPETENCE THROUGH

BILINGUAL TEACHING AT VOCATIONAL COLLEGES
Teaching Module

Date of Production:
March 2005
Subject: 




Business Studies

Topic: 





The Founding of a Firm
Title: 





The Location of Firms

Target Group: 


Any group of students of business studies

Prior Knowledge:

None
Follow-Ups:



Equipment, Financing, Legal Requirements

Objectives:
Students should know which criteria could lead to a good decision about the location of a firm.

Benefits:




Students should be able to:



- 
name criteria for the choice of a good location (also taking into




account that they could invest abroad)



- 
decide which of these criteria are the most important ones in their 




specific branches



-
talk about an industrial estate as a possible location

At the end of the lesson(s) the students should be able to name the criteria for the choice of a good location; they should be able to apply these criteria to their own firms by choosing those criteria that are most important for these firms, they should be able to ask people for information about locations; they should be able to present an industrial estate near their home town.

	Teaching Time

(expe-rience)
	Contents
	Activities
	Media
	Teaching

Method
	Skills

	5 minutes 
	Basic scenario


	Teacher sets scenario:

A firm wants to find a new location
	None
	Presentation by teacher
	Listening

	10 minutes

10 minutes
	Criteria that have to be taken into account when trying to find a location for a firm
	Brainstorming: students  write their idea on cards 
	Small cards
	Individual work
	Working all by oneself, motivating oneself,

writing,

finding the correct words

	10 minutes
	Criteria that have to be taken into account when trying to find a location for a firm
	Students exchange ideas with their partners and pin their cards to the blackboard
	Blackboard

small cards
	Working with a partner
	Speaking, listening,

arguing,

expressing and accepting objective criticism

	20 minutes
	Criteria that have to be taken into account when trying to find a location for a firm
	Students compare their ideas and discuss them with the

other students and the teacher
	Blackboardsmall cards
	Class work and discussion
	Speaking, listening,

arguing,

expressing and accepting objective criticism

	10 minutes
	Criteria that have to be taken into account when trying to find a location for a firm
	Students put cards into an order and create a mind map on a board e.g. a flip chart
	Flipchart small cards
	Class work and discussion
	Speaking, listening,

arguing,

putting ideas into an order,

expressing and accepting objective criticism



	5 minutes
	Supplementing the students’ ideas
	Teacher hands out advertisements for the location of firms in certain areas and sets assignments
	Advertise-ments
	Presentation by teacher
	Listening 


	25 minutes
	Supplementing the students’ ideas: Vocabulary
	Students look up the word that they do not know and add them to the list of definitions: each group or each student gets one advertisement 
	Worksheet with definitions of words,

mono-lingual

dictionaries
	Group work or individual work
	Depending on the method chosen by the teacher,

Using the dictionary

	25 minutes
	Supplementing the students’ ideas: Vocabulary
	Words that the students have found are written on the blackboard and copied by the other students
	Blackboard
	Class work
	Speaking,

listening,

writing,

new vocabulary, especially technical terms

	15 minutes
	Supplementing the students’ ideas
	Students add the new ideas which they have learned from the advertisement to the mind map
	Flipchart
	Class work
	Putting ideas into an order,

differentiating

	20 minutes
	Applying the ideas to particular firms
	Students say which of the criteria would apply to their firms
	Flipchart 
	Short students’ presenta-tions
	Presenting, arguing,



	15 minutes
	Role-play
	Students prepare a role-play: an entrepreneur negotiates with an employee of the city administration 
	Worksheet with vocabulary, dictionaries advertise-ments
	Group work
	Teamwork, 

creativity

speaking, listening,

arguing, asking questions,

using dictionaries

	Depend-ing on number of students in the class
	Role-play
	Students act their role-plays – teacher and other students correct mistakes
	(Students’ notes)
	Group work
	Speaking,

acting,

expressing and accepting objective criticism,

	
	Project work
	Students choose an industrial estate near their home to go there and ask for information 
	None
	Group work
	Team work, asking other people for information

	20 minutes
	Project work
	Students make a list of the questions they want to ask
	None
	Group work
	Asking questions



	
	Project work
	Students go to the estate that they have chosen to collect information
	List of questions
	Group work
	Team work, asking questions


	90 minutes

or more
	Project work
	Students prepare an advertisement for “their” estate
	Large pieces of cardboard
	Group work
	Team work,

creativity,

marketing



	Depend-ing on the number of students in the class
	Project work
	Students present their project to the other students and the teacher
	Students’ projects
	Group work
	Presenting a project,

speaking,

listening, expressing and accepting objective criticism


WORKSHEET

GENERAL LIST (containing words that appear in more than one advertisement)
1. very good [adjective].(a)..........................................(b).......................................(c)................................…………...

2. what connects one thing with another thing, e.g. one place with another place [noun]...............................………..

3. what you can get [adjective] .....................................................................................................................………….

4. by way of, through (a place) [preposition]..................................................................................................…………

5. being successful, esp. financially [noun]....................................................................................................…………

6. traditions, what a country has reached culturally over a long period of time [noun]..................................…………

7. money that you can get from the state for a certain purpose [noun]..........................................................………...
8. a large door [noun]...................................................................................................................................…………..
9. to become larger [verb]...........................................................................................................................…………...

10. help (here: that you get from the state) [noun].........................................................................................…………
11. in the sea not far from the land [adjective]..............................................................................................………….

12. having to do with the sea [adjective].(a).................................................(b)...........................................…………..

13. large quantities [noun] ..............................................................................................................………….............

14. special knowledge of an expert [noun]..........................................................................………….......................... 
15. project that is new and often risky [noun]..........................................................…………......................................
16. where people live [adjective]................................................................…………....................................................
17. having to do with industry, trade etc. [adjective]......................…………................................................................

18. chance [noun]......................................................……………………......................................................................
19. the good side of something [noun].......................………………….........................................................................
20. people who work in a firm of in a country [noun].……………………......................................................................
21. possibility to enter or to use [noun + preposition]……………….............................................................................
1.
Take the advertisement “TAKE A STEP FORWARD . . . IN GLANFORD“. 

Look up the words you 
don’t know. Find one words for each of the following definitions.

1.1
town or part of town which has some sort of local government [noun].....................................................…………

1.2 group of people who are elected to manage the affairs of a town [noun].................................................………..

2.
Take the advertisement “GLANFORD, SOUTH HUMBERSIDE, AT THE GATEWAY TO EUROPE“.

2.1 to start, to begin [verb]............................................................................................................................………….

2.2. to be slow because you are not sure of something [verb].......................................................................………...

2.3 a number of investments [noun]..............................................................................................................…………

2.4 piece of land [noun]................................................................................................................................………….

2.5 helping you to put a plan into reality [adjective].......................................................................................…………
3. Take the advertisement FLIXBOROUGH INDUSTRIAL ESTATE
      Look up the words you don’t know. Find one word for each of the following definitions.

3.1 site on which ships are built [noun]........................................................................................................…………..

3.2 piece of land [noun] ..............................................................................................................................…………..

3.3 written agreement by which land or buildings are given to sb. for use in return for rent [noun] ..............…………

3.4 making publicly known [noun]...............................................................................................................…………...

3.5 firm in which ships are built ...............................................................................................…………………...........
3.6 room in which you do research, esp. in chemistry, biology etc. [noun] .............................…………………...........
3.7 place for loading and unloading ships [noun].....................................................................………….. ..................
4. Take the advertisement SKILLED IN MEETING YOUR WORKING NEEDS
      Look up the words you don’t know. Find one word for each of the following definitions.

4.1 very important [adjective] .........................................................................................…………...............................

4.2 something that you need to make something else (esp. food)[noun]......................................…………................

4.3 what other people think and say about you [noun]................................................................................…………..

4.4 enough or more than enough [adjective]..............................................................................................……………

4.5 enough or more than enough (noun) ………….a) …………………………………b)…………………………………

4.6 person who has left school, university etc. [noun]..........................................................................………………..

4.7 not changing in your friendship [noun]........................................................
………….....................................……

4.8 area which usually has a wall around it and which belongs to a building...........................................……………..

4.9 job for which you need the ability to use your hands [noun]........................
........................................……………

4.10 quickly, fast [adverb] ................................................................................................................
…………………..

5. Take the advertisement IRELAND HAS MUCH TO OFFER.
      Look up the words you don’t know. Find one word for each of the following definitions.

5.1 existing only once [adjective]................................................................................................................……………

5.2 changing only very seldom [adjective]...................................................................................................…………..

5.3 shared or owned by two or more people [adjective]...............................................................................………….

5.4 to bring back into one’s home country [verb].........................................................................................…………..

5.5 possibility to enter [noun]......................................................................................................................……………

5.6 what you get back from investing your money [noun]............................................................................…………..

5.7 lively [adjective]....................................................................................................................................……………

6. Take the advertisement THANKS TO THE PETERBOROUGH EFFECT ....
      Look up the words you don’t know. Find one word for each of the following definitions.

6.1 belonging to many countries; having branches in many countries [adjective] ......................................…………..

6.2 to notice [verb]......................................................................................................................................……………

6.3 to become larger [verb].........................................................................................................................…………...

6.4 existing only once [adjective]................................................................................................................……………

6.5  to give, to offer [verb]...........................................................................................................................…………...

6.6 being able to change [adjective]............................................................................................................…………..

6.7 what you want to reach [noun]...............................................................................................................…………..

6.8 small piece of paper that you fill in to send to a firm e.g. to get information [noun]................................………….

WORKSHEET: KEY

GENERAL LIST (containing words that appear in more than one advertisement)
1. very good [adjective].(a).......excellent............(b).....superb............................................................................

2. what connects one thing with another thing, e.g. one place with another place [noun]...
link..........................

3. what you can get [adjective] ....................................
available........................................................................

4. by way of, through (a place) [preposition]................
via...................................................................................

5. being successful, esp. financially [noun]..................
efficiency.......................................................................

6. traditions, what a country has reached culturally over a long period of time [noun].........
heritage..................

7. money that you can get from the state for a certain purpose [noun]................................
grant.......................
8. a large door [noun]..................................................
gateway.........................................................................
9. to become larger [verb]...........................................
to expand.......................................................................

10. help (here: that you get from the state) [noun].......
assistance.....................................................................
11. in the sea not far from the land [adjective]..............off...................................................................................

12. having to do with the sea [adjective].(a).................
maritime....................(b)..............marine......................

13. large quantities [noun] ...........................................
abundance.....................................................................

14. special knowledge of an expert [noun]...................
expertise........................................................................ 
15. project that is new and often risky [noun]...............
venture...........................................................................
16. where people live [adjective]..................................
habitat............................................................................
17. having to do with industry, trade etc. [adjective].....commercial....................................................................

18. chance [noun]........................................................
opportunity....................................................................
19. the good side of something [noun].........................
advantage......................................................................
20. people who work in a firm of in a country [noun].....workforce......................................................................
21. possibility to enter or to use [noun + preposition] ...access............................................................................
1.
Take the advertisement “TAKE A STEP FORWARD AND INVEST IN GLANFORD“. 

 
Look up the words you don’t know. Find one word for each of the following definitions.

1.1
town or part of town which has some sort of local government [noun].............borough...............................

1.2 group of people who are elected to manage the affairs of a town [noun]..........council................................

2.
Take the advertisement “GLANFORD, SOUTH HUMBERSIDE,  AT THE GATEWAY TO EUROPE“.


Look up the words you don’t know. Find one word for each of the following definitions.

2.1 to start, to begin [verb]..............................................................
to commence..............................................

2.2. to be slow because you are not sure of something [verb]........
to hesitate..................................................

2.3 a number of investments [noun]...............................................
portfolio.....................................................

2.4 piece of land [noun]............................................................a)...
site...............................b) area...................

2.5 helping you to put a plan into reality[adjective].........................
strategic......................................................
3.
Take the advertisement FLIXBOROUGH INDUSTRIAL ESTATE


Look up the words you don’t know. Find one word for each of the following definitions.

3.1 site in which ships are built [noun] .............................................................................................
wharf........……...

3.2 piece of land used for a special purpose [noun].........................................................................
plot..........……....

3.3 written agreement by which land or buildings are given to a person in return for rent [noun]....
lease........………

3.4 making publicly known [noun]...............................................................................................announcement …...

3.5 firm in which ships are built ................................................................................................. ship yard .......……..
3.6 room in which you do research, esp. in chemistry, biology etc. [noun] ...............................
laboratory......……..
3.7 place for loading and unloading ships [noun].......................................................................
port ................…….
4. Take the advertisement SKILLED IN MEETING YOUR WORKING NEEDS
    Look up the words you don’t know. Find one word for each of the following definitions.

4.1 very important [adjective] ...........................................................................
vital ........................................……...

4.2 something that you need to make something else (esp. food)[noun]....
......ingredient...............................……..

4.3 what other people think and say about you [noun]......................................
reputation...............................……..

4.4 enough or more than enough [adjective]....................................................
plentiful ..................................……..

4.5 enough or more than enough [noun]...............................................a).........
plenty...........b)..abundance ..……..

4.6 person who has left school, university etc. [noun].......................................
graduate.................................……...

4.7 not changing in your friendship [noun]........................................................
loyalty ....................................……...

4.8 area which usually has a wall around it and which belongs to a building....estate.......................................……..

4.9 job for which you need the ability to use your hands [noun]........................
craft ........................................……..

4.10 quickly, fast [adverb] .................................................................................rapidly...............................………….

5. Take the advertisement IRELAND HAS MUCH TO OFFER.
      Look up the words you don’t know. Find one word for each of the following definitions.

5.1 existing only once [adjective].............................................................................
unique.................................

5.2 changing only very seldom [adjective]...............................................................
stable.................................

5.3 shared or owned by two or more people [adjective]..........................................
joint....................................

5.4 to bring back into one’s home country [verb].....................................................
to repatriate.......................

5.5 possibility to enter [noun]...................................................................................
access................................

5.6 what you get back from investing your money [noun]........................................
return..................................

5.7 lively [adjective]..................................................................................................
vigorous.............................

6. Take the advertisement THANKS TO THE PETERBOROUGH EFFECT ....
      Look up the words you don’t know. Find one word for each of the following definitions.

6.1 belonging to many countries; having branches in many countries [adjective] ........
multinational .............…...

6.2 to notice [verb].........................................................................................................
to recognise...............…

6.3 to become larger [verb]...........................................................................................
to expand ..................……

6.4 existing only once [adjective]...................................................................................
unique .......................……

6.5  to give, to offer [verb]..............................................................................................
to provide...................…...

6.6 being able to change [adjective]...............................................................................
flexible........................…...

6.7 what you want to reach [noun].................................................................................
aspiration...................…...

6.8 small piece of paper that you fill in to send to a firm e.g. to get information [noun]… coupon.......................…

Glanford - take a step ...








and Glanford - the gateway to Europe
prestige industrial sites




} commencing and exciting , varied portfolio

strategic locations

expanding area

cheap land 

airport facilities , links to international airports

road and motorway network

development area grants

overseas link with Europe via deepwater Humber ports

railway network with IC

 “

Flixborough
serviced plots for lease or sale

high quality buildings (offices, laboratories, workshops, warehouses)

enterprise zone

development area

grants

assistance

infrastructure: rail and river access; airport, motorway

Skilled in meeting your working needs
loyalty

hard work

working in industry for many generations 

skills

capabilities

further education colleges

Politechnic

training resources

graduates

technicians

management-trained

craft-based

dedicated

variety of premises and sites

financial assistance

good communications

Ireland has much to offer
stable pro-business attitude at government level

friendly atmosphere: welcoming direct investment, joint venture, technology transfer

labour: well educated, young, English-speaking

10% corporate tax rate to the year 2010

freedom to repatriate profits

good telecommunications system

grants: capital, employment, R&D, training

stable currency

low inflation rate

duty free access to EC market

return on investment more than three times the EC level

most major European cities within two hours flying distance 

sub-contracting and component supply industry

unique quality of life: superb sporting and leisure facilities

Peterborough
multinational companies - confidence

infrastructure

expanding city

ideal business environment

communication links

flexible workforce with allround skills

low-cost high-quality office and factory space

superb lifestyle (heritage and aspirations)

POLITICAL   ASPECTS  

- political stability









no revolutions or wars















no political scandals
















no terrorism
















no expropriation
















security of the legal system

- stable economy









stable currency (no inflation, no devaluation or revaluation)
















no government control of foreign currency
















easy facilities for the transfer of money to other countries 
















(repatriation of profits)


















relatively stable trade cycle ( few and shallow recessions)

- little regulation









protection of the environment
















labour laws
















short and little bureaucracy for official approval of location

- friendly atmosphere towards foreigners

labour permits

  and towards business







immigration
















naturalisation
















enthusiastic boards
















advice and support (other than financial)








- measures of support







direct grants
















tax incentives (corporation tax, business rates, return on 




















investment)
















cheap and easy credits
















surety
















help with the purchase of premises
















assistance

LABOUR










workforce






education and training resources

- skills








- further education colleges

- talents







- polytechnics

- abilities







- universities


- flexibility






- management-trained


- expertise






- craft-based

- technical capability



- graduates

- enterprising attitudes



- technicians

- motivation






- eagerness

- dedication

- reputation for hard work

- loyalty

labour relations




quality of life

- strikes







- waterside environment

- dialogues






- residential development

- trade unions





- heritage











- nature reserve

· leisure centre
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Flixborough Industrial Estate
South Humberside
A DEVELOPMENT BY GLANFORD BOROUGH COUNCIL
CENTRAL FOR THE HUMBER PORTS AND TRENT WHARVES
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#* HIGH QUALITY BUILDINGS ALREADY AVAILABLE FOR SALE OR LEASE
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a

% ENTERPRISE ZONE ANNOUNCEMENT

¥ DEVELOPMENT AREA GRANTS AND ASSISTANCE
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# M180 MOTORWAY
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  PRODUCTION   ASPECTS






    
















MARKETING  ASPECTS                                                                                                                                  


premises

research and


energy



raw materials

labour










market







commercial 
development








and components













for products





centre


costs



technology transfer 
interconnected







skills











customers






banks


size



extent of
automation
system of EU

duty free access 
places of training (universities)



competitors






insurance 


quality









costs










costs (wages & benefits)





duty free access




trade


adequacy




















eagerness, motivation


extent of





















labour relations: strikes - dialogues

    

development






















  trade unions






























  power of employers
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Rome?





And where will  we locate our firm?


 firm be ?





... in Shanghai?


--- in New  York?


... in Berlin?





in …


… Tokio?


...  Rio?


...  Jena ?


... Dublin?
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